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e Total articole cu AIS > 0.15: 6
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Nr. Autori & Titlu Editura / ISBN An Pagini Punctaj
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Nr. Lucrare proprie Lucrare care citeaza Cuar An AIS Punct
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Research in the Past Decade: A Bibliometric
Analysis. SAGE Open, 15(3),
21582440251381152.
https:// www.webofscience.com/wos/woscc/full-
record/ WOS:001578813400001

Carvalhosa, M. A., Pereira, M. T., Pereira, M. G.,, Q2
e Oliveira, E., & Ramos, F. R. (2024). Enhancing
last-mile delivery: a hybrid approach with

machine learning techniques that captures drivers'
knowledge. International Journal of Logistics

2024 0,831
2024 0,538
2025 0,470
2024 0,967

0,75

0,50

0,75

0,75



https://www.webofscience.com/wos/woscc/full-record/WOS:000594568400001
https://www.webofscience.com/wos/woscc/full-record/WOS:000594568400001
https://www.webofscience.com/wos/woscc/full-record/WOS:001309221100003
https://www.webofscience.com/wos/woscc/full-record/WOS:001309221100003
https://www.webofscience.com/wos/woscc/full-record/WOS:000594568400001
https://www.webofscience.com/wos/woscc/full-record/WOS:000594568400001
https://www.webofscience.com/wos/woscc/full-record/WOS:001210869200001
https://www.webofscience.com/wos/woscc/full-record/WOS:001210869200001
https://www.webofscience.com/wos/woscc/full-record/WOS:000858214700001
https://www.webofscience.com/wos/woscc/full-record/WOS:000858214700001
https://www.webofscience.com/wos/woscc/full-record/WOS:001578813400001
https://www.webofscience.com/wos/woscc/full-record/WOS:001578813400001

10

learning. Electronics, 11(18), 2940.
https://www.webofscience.com/wos/woscc/full-
record/ WOS:000858214700001

Petrosanu, D. M., Pirjan, A., Carutasu, G., Tabusca,
A., Zirra, D. L., & Perju-Mitran, A. (2022). E-
commerce sales revenues forecasting by means of
dynamically designing, developing and validating a
directed acyclic graph (DAG) network for deep
learning. Electronics, 11(18), 2940.
https://www.webofscience.com/wos/woscc/full-
record/ WOS:000858214700001

Petrosanu, D. M., Pirjan, A., Carutasu, G., Tabusca,
A., Zirra, D. L., & Perju-Mitran, A. (2022). E-
commerce sales revenues forecasting by means of
dynamically designing, developing and validating a
directed acyclic graph (DAG) network for deep
learning. Electronics, 11(18), 2940.
https://www.webofscience.com/wos/woscc/full-
record/ WOS:000858214700001

Petrosanu, D. M., Pirjan, A., Carutasu, G., Tabusca,
A., Zirra, D. L., & Perju-Mitran, A. (2022). E-
commerce sales revenues forecasting by means of
dynamically designing, developing and validating a
directed acyclic graph (DAG) network for deep
learning. Electronics, 11(18), 2940.
https://www.webofscience.com/wos/woscc/full-
record/ WOS:000858214700001

Research and Applications, 1-27.
https://www.webofscience.com/wos/woscc/full-
record/ WOS:001372942600001

Almugren, L., Alruwais, N., Alhashmi, A. A., Q2 2024 0,920 0,75
Alzahrani, I. R., Salih, N., Assiri, M., &

Shankar, K. (2024). WSN-assisted consumer
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Zhang, X., Guo, F., Chen, T., Pan, L., Beliakov, Q3 2023 0,697 0,50
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III. Sinteza indicatori

Nr. crt. Criteriu Minim Realizat
1 Articole cu AIS nenul 4 6
2 Atrticole in Core Economics si/sau Infoeconomics 2 3
3 Articole ISI cu AIS > 0,15 2 6
Minim Realizat Procent de realizare
S>4 18,3602 459,00%
P>2 10,8602 + 0,5 = 11,3602 568,01%
C>1,2 7,00 583,33%

Data: 10.11.2025
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